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CREATING AN INSPIRING WORKPLACE

We also have in place a programme conducted by an external 
consultant, to prepare retiring employees on how to manage life 
after retirement both financially and socially. This programme is 
offered to those who have reached 49 years of age and above.

Malaysia Airports also train employees regarding aspects of 
human rights to address the importance of adhering to relevant 
policies and procedures. Our training that covers matters relating 
to human rights was attended by 1,618 employees in 2017, of 
which 26% were operational staff. [GRI 412-2]

Performance Appraisal is yet another 
important aspect of career development 
and sustainable growth. In order to review 
and assess the potential of our employees 
and provide them with suitable career 
direction at Malaysia Airports, we conduct 
regular performance appraisals. This helps 
both the organisation and employees 
to grow and improve. In 2017, every 
employee received a regular performance 
and career development review. 

[GRI 404-1,404-3]

TRAINING* 2015 2016 2017

Total Expenditure

Spent on Training and Development (RM) 7,746,488 7,216,598 7,577,115

Average Training Hours 

Per Employee 10.6 12.4 14.6

Management 11.2 18.05 15.3

Executive 9.6 16.5 14.7

Non-Executive 10.9 7.7 14.2

Workforce received performance appraisal (%)

Male 100 100 100

Female 100 100 100

*	 Includes all airports managed by Malaysia Airports including its subsidiaries

INCREASING EMPLOYMENT OPPORTUNITIES 

[GRI 413-1]

Our involvement in the government’s Skim Latihan 1 Malaysia (SL1M) programme has contributed to improving the employability levels 
in the country. Additionally, we have an ongoing programme with local Persatuan Bomba Sukarela (PBS) towards improving employability 
levels in rural areas.

SL1M was developed to improve the prospects of unemployed graduates towards being 
gainfully employed, through industry exposure. This programme comprises comprehensive 
classroom and on-the-job training in various business functions. Upon completion of the 
traineeship, Malaysia Airports determines which potential trainee can be absorbed based 
on their performance assessment and vacancy availability. Thus far, 1,511 unemployed 
graduates have been trained by us through SL1M, and since 2012, Malaysia Airports has 
absorbed 130 SL1M trainees into permanent positions within the organisation.
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YEAR 2012 2013 2014 2015 2016 2017

Total 13 20 14 14 20 49

Since 2015, we have continuously exceeded our target on the number of trainees under the SL1M programme.

YEAR 2015 2016 2017

Target 300 400 440

Actual 303 415 541

YEAR
TARGET NUMBER 

FOR SL1M TRAINEES
ACTUAL NUMBER

OF SL1M TRAINEES
NUMBER OF

TRAINEES EMPLOYED

2017 440 541 49

The strength of Malaysia Airports is defined by the people we hire and we recognise our role in improving the employability levels in 
Malaysia, especially in the rural areas. In line with this, we work hand in hand with the local Persatuan Bomba Sukarela (PBS) in rural areas 
to train selected candidates to be Airport Fire and Rescue Services (AFRS) personnel. These personnel are trained and equipped with 
the necessary firefighting skills for AFRS, a specific expertise required for airstrips. This partnership has benefitted more than 180 rural 
residents since 2014 and in 2017 we recruited 49 from rural areas to be AFRS personnel.

[GRI 413-1]

Strength of AFRS Personnel
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COMMUNITY-FRIENDLY  
ORGANISATION

G O A L  8

Promote sustained, inclusive and sustainable 
economic growth, full and productive employment 
and decent work for all.

8.5	 By 2030, achieve full and productive 
employment and decent work for all women and 
men, including for young people and persons 
with disabilities, and equal pay for work of equal 
value.

8.8	 Protect labour rights and promote safe and 
secure working environments for all workers, 
including migrant workers, in particular women 
migrants, and those in precarious employment.

G O A L  1

End poverty in all its forms everywhere

1.4	 By 2030, ensure that all men and women, in 
particular the poor and the vulnerable, have 
equal rights to economic resources, as well 
as access to basic services, ownership and 
control over land and other forms of property, 
inheritance, natural resources, appropriate new, 
technology and financial services, including 
microfinance.

We strive to strengthen our relationship with local communities by actively engaging 
with them and providing effective channels of communication wherein we are able 
to understand their concerns and needs. In conjunction with Malaysia Airports’  
25th Anniversary, we commenced community projects (e.g. High Fliers Programme) that 
explored new opportunities and partnerships towards building resilience in our surrounding 
communities. 
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COMMUNITY-FRIENDLY ORGANISATION

•	 Visits to Old Folks Homes/ 
Orphanage

•	 Visit to Hospitals
•	 Clean Environment
•	 Disaster Relief with Mercy 

Malaysia
•	 Ceria Ramadhan
•	 Air Community Enrichment
•	 Arts and Culture
•	 Joyful Home
•	 Rohingya Aid with iM4U
•	 SK Subang Classroom 

Refurbishment
•	 My Treevolution

•	 Beyond Borders School Adoption 
Programme

•	 High Fliers Programme
•	 Education Scholarship 

Programme
•	 Malaysia Airports Student 

Leadership Programme
•	 Super6 Rugby
•	 Football Clinic
•	 Football Tournament  

(Malaysia Airports Cup)
•	 SK Subang Sports Training 

Equipment Sponsorship

•	 Joyful Malaysia Campaign
•	 Traditional Dance Competition
•	 Brand Ambassador for KL 2017 

(SEA Games and ASEAN Para 
Games)

COMMUNITY ENRICHMENT EDUCATION AND 
YOUTH LEADERSHIP

MALAYSIA BRANDING

INVESTING IN OUR COMMUNITY

[GRI 413-1, 413-2]

With the implementation of Malaysia Airports’ CSR Framework, we have completed over 20 projects in 2017. This framework is built on 
three main pillars – Education and Youth Leadership, Community Enrichment and Malaysia Branding – which aptly reflect the nature of 
our efforts to support and strengthen the local community. 

HIGH FLIERS PROGRAMME

The High Fliers programme is our five-year (2017-2021) leadership programme that was 
launched in 2017. This programme involves selecting 25 children of employees who are in 
secondary school based on merit, with the aim of enhancing their leadership capabilities 
and nurturing their high performing mind-set through active learning, character 
development and teamwork.

Build Confidence Level

Competitive Advantage

Strengthen Communication Skills

Strengthen Interpersonal Skills

Go Getter Attitude



Sustainability Report 2017

C o m m u n i t y  F r i e n d l y  O r g a n i s a t i o n Ô

53

COMMUNITY-FRIENDLY ORGANISATION

EDUCATION SCHOLARSHIP PROGRAMME

Through our Education Scholarship Programme (ESP), we continue to aid outstanding students with grades above 3.5 CGPA to pursue 
their tertiary studies at top local and foreign universities. However, the focus in 2017 was to encourage the enrolment of ESP students 
into reputable local educational institutions. The candidates that enter this programme are usually from low to middle income families 
that would otherwise not able to afford the tuition fees. In 2017, ESP invested RM642,775 on the new intake and those continuing from 
previous years, which totalled to 19 on-going scholars. While RM57,633.50 was spent for local universities, RM585,141.50 was spent for 
universities overseas. 

[GRI 413-1]

YEAR 2015 2016 2017

Existing ESP recipients 17 12 19

Investment RM2,597,163 RM1,967,248 RM642,775

BEYOND BORDERS SCHOOL ADOPTION PROGRAMME

Beyond Borders is a three-year programme for primary schools 
aiming to improve English proficiency amongst students. This 
programme has helped more than 20,000 students since its 
inception in 2007 and has boosted their confidence to speak 
English. 

In 2017, we launched its fourth stage of implementation and 
adopted four new primary schools into the programme. The 
students and staff of the selected schools will benefit from 
the line-up of programmes prepared such as Beyond Borders 
English Language (BEL), UPSR Clinic, Read and Reward, Living in 
English, English Day and I Start First Motivation. Furthermore, 
these programmes continue to assist the alumni schools that 
had previously participated in Beyond Borders. Our efforts in this 
direction are in line with our vision to be a leader in strengthening 
social wellbeing and the country we serve. 

PHASE 4 LIST OF SCHOOLS

Sekolah Kebangsaan Dengkil

Sekolah Jenis Kebangsaan (Cina) Wah Lian

Sekolah Jenis Kebangsaan (Tamil) Dengkil

Sekolah Kebangsaan (Asli) Bukit Bangkong
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CELEBRATING MALAYSIAN CULTURE

To celebrate and appreciate Malaysia’s 
local art, culture and heritage, Malaysia 
Airports has worked with various tourism 
agencies and collaborated with the tourism 
departments of states, in which airports 
operate. Such efforts are in line with the 
country’s ‘Visit Malaysia Year 2020’ plan 
which aims to build tourist arrivals to 36 
million by 2020 as this will in turn lead to 
an increase in national tourism revenue 
and promote economic growth and trade.

The Joyful Malaysia campaign is an 
initiative under the ‘Malaysia Branding’ 
pillar to promote Malaysia’s diverse 
cultural heritage to the world. Malaysia 
Airports collaborated with Tourism Perak 
to celebrate Folk Songs and Cultural Dance 
Performances and to organise Visit Perak 
Year 2017 Tourism Exhibition in KLIA Main 
Terminal and klia2. 

Both KLIA Main Terminal and klia2 also 
accommodated the ‘Visit Beautiful 
Terengganu 2017’ campaign at their 
respective Terengganu booths. Festival 
Nasi Ambeng, Fabulous Melaka and Festival 
Zapin Terbuka Belia Malaysia were some 
of the other activities that took place in 
2017 to promote local tourism and further 
attract international tourists. Kelantan 
Tourism also has taken the opportunity to 
showcase their cultural heritage through 
performances such as ‘silat, traditional 
dances, dikir barat and wayang kulit’. These 
events were carried out with the support of 
Jabatan Kebudayaan dan Kesenian Negara 
(JKKN) and other stakeholders.

COMMUNITY ENVIRONMENTAL PROJECT

In 2017, we engaged in environmental projects across our international airports, to 
encourage our employees and the community to protect the environment. These projects 
involved our employees volunteering and finding wild seeds from the nearby forest reserve 
before bringing them back to the nursery to undergo the germination process. The officers 
from the state forestry department guided the volunteers throughout the activity. They 
also shared with the group, the importance of forest preservation and imparted gardening 
knowledge. 

After the first successful nursery seedling project in KBR, Malaysia Airports seeks to 
continue to work with environmental organisations in the years to come. We believe 
that such projects help to further inculcate environmental consciousness amongst our 
employees. 

COMMUNITY-FRIENDLY ORGANISATION
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SUPPORTING THE HUMANITARIAN CAUSE

Malaysia Airports joined iM4U in its effort to provide humanitarian assistance to Rohingya refugees in Bangladesh. The other aviation 
industry players involved were Malaysia Airlines, MABkargo and Malindo Air. The project involved transporting supplies from Malaysia to 
be distributed at refugee camps in Bangladesh. 

Members of the public were urged to support this initiative by either donating funds directly to the iM4U20 Disaster Relief Fund or  
donating essential items and sending them to available collection centres in the country. The collection centres were available from  
18 September until 30 October 2017 across six locations within our airports: KUL, PEN, KCH, BKI, SZB and KBR.

A humanitarian initiative undertaken in conjunction with Malaysia Airports’ 25th Anniversary was the donation of RM57,500 to 23 families 
that were affected during the fire in Sandakan in September 2017.

20	 1Malaysia for Youth (iM4U) is an initiative of the Malaysian government that encourages volunteering among Malaysian youths

COMMUNITY-FRIENDLY ORGANISATION
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MEMORABLE AIRPORT
EXPERIENCE

G O A L  1 6

Promote peaceful and inclusive societies for 
sustainable development, provide access to justice 
for all build effective, accountable and inclusive 
institutions at all levels

16.6	 Develop effective, accountable and transparent 
institutions at all levels

16.7	 Ensure responsive, inclusive, participatory and 
representative decision-making at all

From ambience to amenities, we strive to make our airports both a destination and an 
experience. Total Airport Experience (TAE), one of the main thrusts of RtS2020, aims to 
enhance the airport experience for our stakeholders and build up our capabilities to uplift 
service quality. The three key stakeholders highlighted under TAE are the airlines, the 
passengers and the retailers. 

AIRLINE EXPERIENCE
Significantly enhanced through Strategic Airline Marketing and 
monitoring the Airline-Airport Performance.

PASSENGER EXPERIENCE
Better connectivity, improvised check-in processes and 
development of mobile application.

RETAILER EXPERIENCE
Commercial improvement by retail optimisation plan and Eraman 
Brand Refresh.

Creating sustainable lines of communication between the passengers and other key 
stakeholders, and our business, is an effective way to realise our shortcomings and plan 
for improvements. Our progress in 2017 towards improving airline, passenger and retailer 
experience is captured in the figure below.
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MEMORABLE AIRPORT EXPERIENCE

STRENGTHENING AIRPORT
SERVICE QUALITY

We believe that service quality for a sustainable service 
business must be rooted in the values that form our 
corporate culture. Furthermore, benchmarking airport 
service quality on a regular basis, promotes a culture 
of continuous service improvement and helps gain 
competitive advantage and optimise non-aeronautical 
revenue performance. 

ACI’s Airport Service Quality (ASQ) is a global 
benchmarking programme measuring passengers’ 
satisfaction whilst they are travelling through an 
airport. The improvement of ASQ scores in 2017 to 
that of 2016, in the respective categories (as shown 
below), is indicative of the positive impact the TAE 
initiatives undertaken in 2017 has had on improving 
the airport experience at KLIA Main Terminal and klia2.

•	 Airport CARE InfoCentre at KLIA Main Terminal
•	 Children Play Area at KLIA Main Terminal

•	 Preferred Short-Term Car Parking Facilities
•	 Mobile App 1.0 Go Live

•	 KUL VIP Access

JAN FEB MAR APR MAY JUN JUL AUG SEP OCT NOV DEC

•	 Sleep Pod and 
Business Pod

•	 Launch of additional coffee kiosks

•	 Digital and Big Data 
Analytic Kick-Off

•	 Waterless Car Wash Facility 
•	 15 Minutes Free Car Park at KLIA Main Terminal
•	 Washroom Refurbishment

•	 New Customer Service Team
•	 Long-Term Car Parking (LTCP) and New Bus Services

•	 Lauched E-Commerce Services 
(AliPay and Samsung Pay)

TOTAL AIRPORT EXPERIENCE INITIATIVES IN 2017
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MEMORABLE AIRPORT EXPERIENCE

2017 INITIATIVES
ASQ INDICATOR 
CATEGORIES

ASQ SCORE 
2016

ASQ SCORE 
2017

Airport CARE Ambassador - Introduce a new brand customer service team 
equipped with CEM Service Culture Change Programme, which will be 
deployed at critical touch points in the terminals.

Courtesy & helpfulness 
of airport staff 4.41 4.43

Improve Airport Seating and Waiting/Rest Area - Meeting the quantity of 
passenger seating based on IATA21 recommendation, design passenger 
and airport user capacity.

Comfort of waiting / 
gate areas 4.32 4.35

Baggage Arrival Process Improvement - Maximise the usage of arrival 
conveyor by splitting loading points.

Speed of baggage 
delivery service

4.30 4.35

Check-In Counter Queue Time Improvement - To implement snake queue 
system for effective management of queue, and to provide Airport CARE 
ambassador to assist and usher the passengers.

Waiting time in check-in 
queue/line 4.13 4.15

Immigration Counter Queue Time Improvement - To implement snake 
queue system for effective management of queue, and to provide Airport 
CARE ambassador to assist and usher the passengers.

Waiting time at 
Passport/Personal ID 
(Departure)

4.22 4.26

KLIA Curbside Improvement - To supply sufficient and suitable facilities to 
improve passenger airport experience.

Aero-Train Interior Upgrade - To provide seamless connectivity and 
comfort for passengers moving between KLIA Main Terminal and klia2.

Enhancement of Airlines Logo Panel at Check-In and Transfer Counter -  
To enhance the airline logo panel at the counters from static printed 
display to digital screen.

Ambience of the airport

4.54 4.56

Security Screening Queue Time Improvement - To implement snake queue 
system for effective management of queue, and to provide loaders to 
assist passengers with the loading and unloading of their belongings.

Waiting time at Security 
inspection 4.22 4.24

Washroom Refurbishment - To upgrade the washrooms to passenger 
expectations and to reduce complaints relating to washroom cleanliness.

Cleanliness of 
washrooms

4.51 4.70

Improve Wayfinding in KLIA Main Terminal and klia2
Ease of finding your 
way through airport

4.18 4.20

Note: The overall ASQ scores for 2017 were calculated based on the surveys distributed to KUL, LGK and PEN passengers on a quarterly basis. 

21	 The IATA (International Air Transport Association) is the trade association for the world’s airlines. IATA supports many areas of aviation activity and helps formulate 
industry policy on critical aviation issues.
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MEMORABLE AIRPORT EXPERIENCE

KUL*

YEAR 2015 2016 2017

Overall ASQ Ranking Worldwide 30 36 47

Overall ASQ Ranking in > 40 mppa Category 7 9 12

LGK*

YEAR 2015 2016 2017

Overall ASQ Ranking in Asia Pacific 38 44 61

Overall ASQ Ranking in 2 - 5 mppa Category 6 3 12

PEN*

YEAR 2015 2016 2017

Overall ASQ Ranking in Asia Pacific 44 46 70

Overall ASQ Ranking in 5 -15 mppa Category 24 20 29

With the growing number of passengers, these surveys play an increasingly important role in capturing feedback towards improving our 
service quality. Despite the drop in overall ranking in 2017, KLIA was ranked seventh in the world for best airport staff service and was 
ranked first for airport immigration service.

*	 KUL, LGK and PEN is the IATA code for KL International Airport, Langkawi International Airport and Penang International Airport respectively

SOCIAL MEDIA AND GOING ONLINE

Engaging with Our Customers

In the forthcoming years, Malaysia Airports 
will increase its online presence via 
digital platforms. This is especially true 
for the distribution of our Convergence 
Magazine. In 2017, we discontinued the 
distribution of its printed version and 
while the printed version has reached a 
wide distribution, our aspiration for the 
e-Convergence will be even larger. We 
intend to utilise technology to digitalise 
the magazine and increase our readership 
to a larger audience. These efforts are in 
line with our mission to connect people to 

our business and work towards enhancing 
the experience of our stakeholders. We 
encourage our stakeholders to follow 
#MYairportsconvergence on social media 
platforms for updates.

FlyKLIA is yet another initiative on our 
part to engage with airport users. It is an 
interactive experience-sharing online 
portal aimed at enhancing airport users’ 
travel experience in Malaysia, by creating 
a platform for both business and leisure 
travellers to come together and share their 
experiences. The portal acts as a guide in 
assisting travellers in planning their travel 
itinerary to destinations within the country, 
while also providing recommended tourist 

destinations for business travellers on 
working trips to Malaysia.

Through FlyKLIA, a three-month ‘My 
Passport to Brag’ campaign was launched 
in December 2017 to increase awareness 
amongst airport users on using the portal 
to plan their trips. Positioned as a platform 
for travellers by travellers, users are 
able to write and read reviews of tourist 
destinations, get useful tips on the “do’s 
and don’ts” while travelling and look for 
interesting places to visit or exciting 
events to attend.
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MEMORABLE AIRPORT EXPERIENCE

Encouraging Cleanliness

Introduced in 2017, ‘Pay It Forward’ is our latest public awareness 
campaign that aims to educate airport users and society at large, 
on proper washroom etiquette. #payitforward is available on 
various social media platforms, creating awareness, garnering 
support and feedback from the public. The idea behind the name of 
the campaign is to encourage people to pay forward by maintaining 
the hygienic standards of the sanitary facilities provided after use 
in order to provide a clean environment for subsequent users.

Other efforts by Malaysia Airports to improve washroom cleanliness 
include initiating a recognition programme based on attendance, 
quick turn-around time and punctuality for individual cleaners in 
order to encourage them to perform their tasks diligently. This 
initiative complements the ongoing collaboration we have with 
the Ministry of Urban Wellbeing, Housing and Local Government 
in conducting cleanliness audits using the Ministry’s Maintenance 
Grading System for washrooms. Based on the audit, washroom 
cleanliness in KLIA Main Terminal and klia2 has improved whereby 
about 86% of the sanitary facilities achieved a 4-star rating, with 
30% achieving a 5-star rating as of November 2017.

Food & Beverage

Following the success of previous campaigns at KLIA Main 
Terminal and klia2, we brought back the signature KULinary dining 
discovery campaign. This campaign helps ensure an enjoyable 
dining experience for airport users and is in line with Malaysia 
Airports’ vision to enhance Total Airport Experience. #KULinary was 
a one-month campaign launched in October 2017 to highlight the 
25 best food choices in KLIA Main Terminal and klia2.

KULinary demonstrated the commitment of our F&B outlets to not 
only provide top-notch facilities but also enhance the customers’ 
overall experience. This campaign contributed to the increase in 
Malaysia Airports’ ASQ ratings that was observed in 2017. We aim 
to run this campaign on an annual basis as it serves as a catalyst 
for F&B operators in KLIA Main Terminal and klia2 to raise the bar, in 
terms of food variety and quality, as well as service quality. 
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CUSTOMER AFFAIRS & RESOLUTION EXCELLENCE (CARE)

To assure that all of our passengers’ needs and wants are being 
addressed, our CARE unit is dedicated to responding to passenger 
feedback through various platform including social media. The 
social media team responds to feedback received online 24 hours 
a day and we address them through our Facebook, Twitter and 
Instagram accounts. 

CARE continues to address the feedback received during the 
reporting period through the use of the CAREsys Feedback 
Management System which is as part of our on-going effort to 
enhance service excellence at our airports under the TAE initiative.

At Malaysia Airports, we know the importance of appreciating and 
recognising the efforts of employees towards improving service 
quality. For this reason, we organise the CARE Summit on an annual 
basis. At the 2017 CARE Summit, we awarded more than 20 people 
from various departments, divisions and airports. 

TOTAL FEEDBACK

2017 2016

13,685

2,165

1,225

371

322

5,749

4,891

5,150

3,352

250

234

10,024

MEMORABLE AIRPORT EXPERIENCE

In 2017, CARE has handled more than 13,000 cases with a 
resolution rate of 98% that covers Complaints, Compliments, 
Enquiries, Suggestions and, Lost and Found. The satisfaction 
rating that we received for the year has increased to 72.6% as 
compared to 68.5% in 2016. This is due to our highly-engaged 
social media communication platform between Malaysia Airports 
and the passengers.
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LIST OF AWARDS

Most Efficient Award

Extra Mile Award

Social Star Award

Front Liner Award
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Custom Content Index- ‘In Accordance’ Core

This Content Index provides an overview of the GRI Standards Disclosures made in this report and the Malaysia Airports Annual Report 
2016.

[GRI 102-55]

GRI CONTENT INDEX

GENERAL STANDARD 
DISCLOSURES DESCRIPTION PAGE

EXTERNAL 
ASSURANCE

ORGANISATION PROFILE

102-1 Name of the organisation 7 √
102-2 Activities, brands, products and services Annual Report √
102-3 Location of headquarters 2 √
102-4 Location of operations Annual Report, 

8
√

102-5 Ownership and legal form Annual Report √
102-6 Markets served Annual Report √
102-7 Scale of the organisation Annual Report, 

8
√

102-8 Information on employees and other workers 44 √
102-9 Supply chain 32-33 √
102-10 Significant changes to the organisation and its supply chain 8 √
102-11 Precautionary principle or approach 14-15 √
102-12 External initiatives 7 √
102-13 Membership of associations 7 √
STRATEGY AND ANALYSIS

102-14 Statement from senior decision-maker 3-5 √
ETHICS AND INTEGRITY

102-16 Values, principles, standards, and norms of behaviour 14-15 √
GOVERNANCE STRUCTURE

102-18 Governance Structure 14 √
STAKEHOLDERS ENGAGEMENT

102-40 List of stakeholder groups 16 √
102-41 Collective bargaining agreements 47 √
102-42 Identifying and selecting stakeholders 16-17 √
102-43 Approach to stakeholder engagement 17-19 √
102-44 Key topics and concerns raised 17-19 √
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SPECIFIC STANDARD 
DISCLOSURES DESCRIPTION PAGE

EXTERNAL 
ASSURANCE

REPORT PRACTICE

102-45 Entities included in the consolidated financial statements Annual Report, 
7, 8

√

102-46 Defining report content and aspect boundaries 7 √
102-47 List of material topics 20-22 √
102-48 Restatements of information No 

restatements 
were made

√

102-49 Changes in reporting 20 √
102-50 Reporting period 7 √
102-51 Date of most recent previous report 7 √
102-52 Reporting cycle 7 √
102-53 Contact point for questions regarding the report 2 √
102-54 Claims of reporting in accordance with the GRI Standards 7 √
102-55 GRI Content Index 62-66 √
102-56 External Assurance 67-69 √

GRI CONTENT INDEX

SPECIFIC STANDARD DISCLOSURES
CATEGORY: ECONOMIC 

SPECIFIC STANDARD 
DISCLOSURES DESCRIPTION PAGE

EXTERNAL 
ASSURANCE

GRI 201: ECONOMIC PERFORMANCE

103 Management approach disclosures 26-33 √
201-1 Direct economic value generated and distributed 27 √
201-2 Financial implications and other risks and opportunities due to 

climate change
33 √

201-3 Defined benefit plan obligations and other retirement plans 27 √
GRI 202: MARKET PRESENCE

103 Management approach disclosures 47,28 √
202-1 Range of standard entry level wage by gender compared to local 

minimum wage
47 √

202-2 Proportion of senior management hired from the local community 28 √
GRI 204: PROCUREMENT PRACTICES

103 Management approach disclosures 32-33 √
204-1 Proportion of spending on local suppliers 32 √
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GRI CONTENT INDEX

CATEGORY: ECONOMIC

SPECIFIC STANDARD 
DISCLOSURES DESCRIPTION PAGE

EXTERNAL 
ASSURANCE

GRI 205: ANTI-CORRUPTION

103 Management approach disclosures 14-15 √
205-1 Operations assessed for risks related to corruption This data was 

not available 
during the 

reporting period

√

205-2 Communication and training about anti-corruption policies and 
procedures

15 √

205-3 Confirmed incidents of corruption and action taken None √

SPECIFIC STANDARD 
DISCLOSURES DESCRIPTION PAGE

EXTERNAL 
ASSURANCE

GRI 302: ENERGY

103 Management approach disclosures 34-36 √
302-1 Energy consumption within the organisation 35 √
302-2 Energy consumption outside the organisation This data was 

not available 
during the 

reporting period

√

302-3 Energy intensity 35 √
302-4 Reduction of energy consumption 35-36 √
GRI 303: WATER

103 Management approach disclosures 38-39 √
303-1 Water withdrawal by source 38-39 √
303-2 Water sources significantly affected by withdrawal of water None √
GRI 305: EMISSION

103 Management approach disclosures 37 √
305-1 Direct (Scope 1) GHG emissions 37 √
305-2 Energy Indirect (Scope 2) GHG emissions 37 √
305-4 GHG emissions intensity 37 √
305-5 Reduction of GHG emissions 37 √
GRI 306: EFFLUENTS AND WASTE

103 Management approach disclosures 39-40 √
306-2 Waste by type and disposal method 39-40 √
306-3 Significant spills 25 √
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GRI CONTENT INDEX

CATEGORY: SOCIAL

SPECIFIC STANDARD 
DISCLOSURES DESCRIPTION PAGE

EXTERNAL 
ASSURANCE

GRI 401: EMPLOYMENT

103 Management approach disclosures 45-48 √
401-1 New employee hires and employee turnover 46 √
401-2 Benefits provided to full-time employees that are not provided to 

temporary or part-time employees
47 √

401-3 Parental leave 45 √
GRI 402: LABOUR/MANAGEMENT AND SAFETY
103 Management approach disclosures 47 √
402-1 Minimum notice periods regarding operational changes 47 √
GRI 403: OCCUPATIONAL HEALTH AND SAFETY
103 Management approach disclosures 42-43 √
403-1 Workforce representation in formal joint management- worker health 

and safety committees
42 √

403-2 Type of injury, occupational diseases, lost days and absenteeism, and 
number of work-related fatalities

43 √

GRI 404: TRAINING AND EDUCATION
103 Management approach disclosures 48-50 √
404-1 Average hours of training per year per employee 48-49 √
404-2 Programmes for upgrading employee skills and transition assistance 

programmes
48-49 √

404-3 Percentage of employees receiving regular performance and career 
development reviews

49 √

GRI 405: DIVERSITY AND EQUAL OPPORTUNITY
103 Management approach disclosures 44 √
405-1 Diversity of governance bodies and employees 28,44 √
405-2 Ratio of basic salary and remuneration of women to men 47 √
GRI 412: INVESTMENT
103 Management approach disclosures 49 √
412-2 Employee training on human right policies or procedures 49 √
GRI 413: LOCAL COMMUNITIES
103 Management approach disclosures 52-55 √
413-1 Operations with local community engagement, impact assessments, 

and development programmes
52-55 √

413-2 Operations with significant actual and potential negative impact on 
local communities

None √
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SECTOR SPECIFIC DISCLOSURES: AIRPORT OPERATOR

SECTOR
STANDARD 
DISCLOSURES DESCRIPTION PAGE

EXTERNAL 
ASSURANCE

AO1 Total number of passengers annually 8 √
AO2 Annual number of aircraft movements 8 √
AO3 Total amount of cargo movements 8 √
AO9 Total annual number of wildlife strikes per 10,000 aircraft movements 25 √

GRI CONTENT INDEX
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Methodology 

The verification process was carried out by SIRIM QAS International in March 2018. It 

involved the following activities: 

 Reviewing and verifying the accuracy of data collected from various sources and 

that are presented in the report; 

 Reviewing of internal and external documentation and displays such as awards, 

press releases, media publications, internal newsletters, etc.;  

 Interviewing of key personnel responsible for collating information and writing 

various parts of the report in order to substantiate the veracity of the claims; 

 Evaluating the adequacy of the Sustainability Report of Malaysia Airports and its 

overall presentation against the GRI Standards and GRI Airport Operators 

Sector Disclosures.  

During the verification process, issues were raised and clarifications were sought from 

the management of Malaysia Airports relating to the accuracy of some of the data and 

statements contained in the report. The report was subsequently reviewed and revised 

by Malaysia Airports in response to the findings of the verification team.  It can be 

confirmed that the changes that have been incorporated into the final version of the 

report satisfactorily address the issues that had been raised. 

The verification process was subjected to the following limitations: 

 The scope of work did not involve verification of information reported in the  

Malaysia Airports Annual Report 2018; 

 The verification was designed to provide limited assurance of whether the 

Sustainability Report is presented fairly, in all material aspects, and in 

accordance with the reporting criteria. It was not intended to provide assurance 

of the organization’s ability to achieve its objectives, targets or expectations on 

sustainability-related issues; 

 Only the corporate office was visited as part of this assurance engagement. The 

verification process did not include physical inspections of any of Malaysia 

Airports’ operating assets;  

 The total computation of carbon footprint for Malaysia Airports was based on the 

Airport Carbon Emission Reporting Tool (ACERT), which has been 

independently verified by competent assessor in Airport Carbon Accreditation 
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